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* UN Global Compact 
Voluntary action guidelines proposed by the then United Nations 
Secretary-General Kofi Annan at the World Economic Forum in 
1999, and officially launched as a UN activity in the following 
year (2000), to “bring together the creative resources of private 
businesses to meet the wishes of the underprivileged and the 
needs of future generations.”

Tamura Group joins the 
“United Nations Global Compact”

1-19-43, Higashi-Oizumi, Nerima-ku, Tokyo
JAPAN 178-8511

Tamura’s mascot Quenu

＜English＞
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The Tamura Group declares to its stakeholders that it will 
continue to support the U.N. Global Compact’s ten 
principles in the areas of human rights, labor, the 
environment, and anti-corruption, and enact a set of core 
values in those four areas.

Declaring its support for the U.N. Global Compact

President
Tamura Corporation

Naoki Tamura

�e Tamura Group supplies an original range of products 
and services, highly regarded in the global electronics market, 
to satisfy the evolving needs of customers, employees and 
shareholders supporting the Group's growth. 

1. The management of the Tamura Group is based on businesses 
related to the requirements of the global electronics industry. 

2. The business of the Tamura Group is based on technologies that 
support rapidly diversifying customer needs, with a special focus on 
high market value. 

3. The Tamura Group evaluates its employees with fairness and highly 
rates excellent performance and exceptional productivity. 

4. The Tamura Group is a responsible member of the global 
community and respects the laws and customs of the countries in 
which it conducts business activities. 

5. The Tamura Group strives to protect the global environment, 
conserve natural resources and promote recycling. 

1. We attach great importance to partnership.
2. We attach great importance to nurturing a spirit of creativity.
3. We attach great importance to individuality.
4. We attach great importance to social responsibility.

MISSION STATEMENT
MISSION

VISION

GUIDELINE

Publication date:

For further information, please contact:

Period covered:

Editorial policy: This report will be published as “TAMURA 
CORPORATION REPORT 2015” to serve as an introduction to the Tamura 

Group. It is a compilation of Tamura’s 
“CORPORATE PROFILE,” which introduces 
the group’s overview and business activities, 
and “CSR REPORT DIGEST,” a digest of its 
CSR activities.
A detailed report of CSR activities is available 
on the “CSR Activities” page of the Tamura 
Corporation website. The Global Reporting 
Initiative (GRI) “Sustainability Reporting 

Guidelines 3.1,” the “Environmental Report Guidelines (FY2012 Edition)” of 
the Ministry of the Environment of Japan, and the “ISO26000” Guidance 
Standard were referred to when “CSR Activities” was edited.

April 1, 2014 to March 31, 2015 
(Includes some activities in or after April 2015)

August 2015
(Previous report: August 2014 next report: due in August 2016)

CSR Promotion Div.
TEL: +81-3-3978-5293, FAX: +81-3-3978-2760
E-mail: csr@tamura-ss.co.jp 
Website: http://www.tamura-ss.co.jp/en/
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Upholding the spirit of our founder, 
who wanted to “supply customers with 
the world’s best products,” we strive to evolve 
into a corporate group with a 100-year history
— Record-high profits achieved in our 90th year —

In the economic environment of FY2014 where the U.S. economy 
made solid progress, China and other developing countries continued 
their economic growth, and the Japanese economy showed moderate 
recovery, the Tamura Group focused on creating new products with 
high added value and on expanding sales in target markets based on 
the medium-term management plan “Biltrite Tamura,” whose primary 
objective was to enhance profitability. Meanwhile, in business 
segments having a high overseas production ratio and seeing a decline 
in profits due to the current yen depreciation, we made extra effort to 
secure profits by responding to customers to the best of our abilities, 
reducing cost, and improving management.
As a result, sales expansion and increased profitability were achieved 
in all the three business segments, and consolidated performance 
resulted in a substantial increase in both sales and profits. As regards 
business performance for the consolidated financial year, the Group 
showed sales of 86,248 million Japanese yen, an operating profit of 
4,029 million Japanese yen, and a recurring profit of 4,098 million 
Japanese yen, whereas the current term net income has exceeded the 
record achieved in the fiscal year ended in March 1985, marking 3,106 
million Japanese yen. 
Looking at the performance by region, surplus was maintained in 
Japan despite rising costs due to the depreciation of the yen, and 
profits recorded increases in Asia, Europe, and North and South 
America.
By business segment, the electronic components business showed a 
substantial profit increase because of increased sales mainly of 
reactors and transformers that resulted from the growth in the home 
electronics/housing business, such as air conditioners, and of industrial 
machines, such as robots, coupled with improvement in productivity 
and increased sales of high-value-added products. In the electronic 
chemicals and soldering systems business, sales of solder resists for 
smartphones, a strategic product, remained strong, and sales and 
profits of the soldering system also increased. Due to the recovery of 
demand from the broadcast equipment market, the information 
equipment related business emerged from its stagnant state that 
persisted up to the preceding year, and a large number of digital audio 
mixing consoles, the “NT series,” were delivered to key and local 
broadcasting stations, resulting in improved earnings and recovery of 
trade surplus.

It can be said that the increase in income and profits achieved in FY2014 
was brought about by improved management practices through the three 
major efforts specified in the medium-term management plan “Biltrite 
Tamura,” including “creating sound management,” “establishing the 
best global operation system,” and “manufacturing excellent products.”
Regarding “creating sound management,” a steady improvement in 
profits has been evident in the last two years, as the figures show. 
However, the key issue of improving operating margin still does not 
meet the initial target, partly due to the depreciation of the yen. We will 
further fortify our efforts in this regard.
Regarding “establishing the best global operation system,” there is a 
high possibility that our target of increasing the overseas ratio of fixed 
cost to 50% will be attained. Efforts will be continued to reinforce sales 
in the US and European markets with an eye to increasing orders from 
non-Japanese affiliated customers, while pushing production transfer 
from China to Myanmar and Bangladesh based on a structural review of 
the entire Asian region. Regarding “manufacturing excellent products,” 
efforts for manufacturing products with high originality have been 
continued. Those efforts include the development of a YAG 
single-crystal phosphor that is suitable for a high-intensity and 
h igh -power  wh i t e  l i gh t  sou rce ,  t he  mass  p roduc t i on  o f  a  
vehicle-mounted reactor with internally developed core material, the 
development of a joining material that is optimal for joining minute 
parts for wearable products, and increasing color variations of solder 
resists that can reflect a substrate surface on a design. We will continue 
to work hard in order to contribute to society through Tamura products 
that are born and developed based on originality.

The importance of supply chain management, including that overseas, 
has been further stressed in the Tamura Group. Needless to say, as the 
development of human resources is critical to the success of this idea, 
strategic measures were implemented in Japan and other countries in 
FY2014. In Japan, three kinds of training programs were held, including

overseas training of new employees, fast-track training of core 
employees  as  g lobal  execut ive  candida tes ,  and  t ra in ing  of  
management-level employees for the development of next-generation 
global managers. Outside Japan, training programs to educate 
management philosophy were conducted in China, Hong Kong, 
Singapore, Malaysia, Thailand, Vietnam, and Bangladesh, and 
managers’ training programs were carried out in China and Malaysia. 
Through the implementation of this Group-wide stratified training on a 
global scale, the development of local employees in each country was 
promoted and a sense of unity was nurtured across the entire Group. 
As for the flood that hit the east coast of Malaysia in December 2014, 
our local subsidiary voluntarily supplied relief goods and performed 
relief activities. For the purpose of contributing to society, we will 
continue promoting globalization and localization as an enterprise with a 
presence in overseas countries.

FY2014 marked the 90th anniversary of Tamura.  In order to 
commemorate the 90-year history and express our sincere gratitude to 
our customers, a private exhibit entitled “Tamura Fair - 90th 
Anniversary Appreciation and the Future Beyond -” was held at the 
Tokyo International Forum for two days, the 5th and 6th of February 
2015. Products and technologies to explain Tamura’s past and those to 
visualize the future were displayed. This fair was attended by 
approximately 1,400 guests from home and abroad, and helped 
strengthen our resolve to commit ourselves to our duties toward 
becoming a corporate group with a 100-year history, upholding the 
Company’s founding spirit of “Supply customers with the world’s best 
products.”
Tamura Corporation will continue to exert all-out efforts and tackle 
challenges to advance as a company that is trusted by everyone.

July 2015

Medium-term management plan “Biltrite Tamura”

Achievements made in two years and future challenges

Sales expansion and increased profitability achieved 

in all three business segments

Toward “establishing the best global operation system”

Our efforts to develop human resources in Japan 

and other countries

Upholding the spirit of our founder, who wanted to “supply 

customers with the world’s best products,” we strive to evolve 

into a corporate group with a 100-year history
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Excellent
Products

Sound 
Management

The Best Global
Operation

Optical Devices

Sensors

White LED

MOSFET

SBD

HEMT

Ultraviolet LED

Sensitivity Imaging Device

Flame Sensor

Pressure Mercury Lamp Monitor

Oxygen Sensor

Power Devices

Ga2O3 Substrate Technology
(originating in Japan)

Ga2O3 Substrate Technology
(originating in Japan)

While reflecting on the company’s founding principles, 
we are forging ahead with the 10th medium-term business plan, 
“Biltrite Tamura,” with FY2015 designated as the final year.

Manufacturing excellent products
□ Upgrading No.1 and Only One products
□ Recovering investments made in new 
     and strategic businesses

Creating sound management
□ Enhancing emphasis on profit rather than sales
□ Maintaining an appropriate level of 
     “connective profit”

Establishing the best global operation
□ Global optimal allocation of labor and other costs
□ Encouraging local staff to play an active role

In 2014, Tamura Corporation celebrated its 90th anniversary since it was first established as Tamura 
Radio Store and started to take new steps towards the future.

“Biltrite” is the time-honored trademark for high-grade and high-quality electric gramophones and 
amplifiers manufactured by Tamura immediately after its foundation. Catalogue No. 3, which was 
issued in 1937 and is the oldest existing catalogue, states in its preface, “Tamura's products carry the 
“Biltrite” trademark, which signifies that the company has absolute responsibility for its products. Be 
advised that the Biltrite trademark is the hallmark of quality. ”

Quoted from “Milestone to the 21st Century,” a history of 
Tamura compiled to commemorate the 75th anniversary of its foundation

Logotype used in those days

The 10th Mid-term Management Plan

Biltrite Tamura

V
I
S
I

O
N

C
O
R
P
O
R
A
T
E

P
R
O
F
I
L
E



C
O
R
P
O
R
A
T
E

P
R
O
F
I
L
E

C
O
R
P
O
R
A
T
E

P
R
O
F
I
L
E

GENEALOGY OF PRODUCT DEVELOPMENT

CORPORATE PROFILECORPORATE PROFILE 0605

HISTORY PRODUCTS CORE TECHNOLOGY

1956～
Power 
supply system

2008～
LED

1973～
Thermal-links

1994～
Piezoelectric transformer

1970～
Choke coils

1956～
Cut core Magnetic 
material

1962～
Wireless 
microphone

1956～
Solderite flux

1957～
Solder paste

1961～
Resist ink

1968～
Automatic 
soldering 
system

Transformers

1976～
Transmission 
monitoring 
device

1961～
Audio mixing console 
for broadcast use

1987～
Interlocking 
pushbuttons for vending machines
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E
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～Tamura’s technology is nurtured by history, unequaled to this day～

�e company that would eventually become the 
Tamura Group came into being in 1924, one year 
before the start of radio broadcasting in Japan, as the 
Tamura Radio Store. Its main business was radio 
repair and the manufacture of original radios. In the 
process of pursuing superior sound, the firm came to 
handle the manufacture of the key component, the 
transformer. Its reputation as the “Tamura of 
transformers” created a foundation on which to 
expand its businesses, including various electronic 
components related to transformers; flux and 
soldering materials that were born out of the pursuit 
of quality joining materials for the manufacture of 
transformers; soldering systems; and even broadcast 
audio equipment and communication systems, based 
on achievements in the manufacture of transformers 
for broadcasting and communication.
Currently, Tamura Corporation conducts business 
operations in three areas: electronic components, 
electronic chemical mounting, and information 
equipment, to develop and supply products that meet 
the needs of new markets, such as the environment 
and energy markets.

1924～
Manufacture and sale of 
radio and gramophone

1930～
In-house production of 
Biltrite series transformer

Electronic components

Transformers, inductors, reactors
Choke coils
Current sensors

AC adaptors, Battery chargers 
Power modules
Industrial power supplies

Piezoelectric ceramic products

Thermal-links, Resistors

LED-related products 
Vending machine products

Electronic chemicals/FA systems

Reflow soldering system
Wave soldering system
Spray fluxer and other peripheral devices

Solder paste & post-flux
Self Assembling Material

Solder resists 
(for rigid PCBs and flexible PCBs)
OSP (pre-flux)
White reflective material, black absorbing material,
Transparent insulation material

Information equipment

Communication network equipment
Security-related equipment
OEM products

Audio mixing console for broadcast use
Sound editor and other equipment for broadcast use

Wireless intercom
Wireless microphone

LED and semiconductor devices
LED packaging technology
Waterproofing technology
Thermal design and analysis 
technology
Optical design and analysis technology
High-efficiency reflection processing 
technology

Growth technology of single 
crystal substrates
High-quality epitaxial growth 
technology
High efficiency High-power 
LED manufacturing 
Lighting design technology

■
■
■
 
■
■

■

■

■
 
■

Piezoelectric ceramics
Material development and process technology
Element design technology and analysis technology
Technology for controlling piezoelectric elements

Power solutions
Dust core material development and mass-production technology
Thermal protective element development and mass-production technology
Electromagnetic field, heat, structural analysis (simulation) technology
High-efficiency, low-noise power supply technology
Large current transformer coil winding technology
Environmental technology
Adaptive technology for highly reliable standards (JAXA and MIL standards, etc.)

■
■
■
■
■
■
■

■
■
■

Electronic mounting process, PCB material and semiconductor mounting material
Unified, collaborative product development for both material and equipment
Resin design and synthesis technology (photosensitive resin, 
thermosetting resin, thermoplastic resin)
Metal powder production technology
Soldering technology
Photosetting technology
Thermosetting technology
Environmental technology (technologies compliant with Pb-free, 
halogen-free requirements)
Reflow heating technology
Soldering technology
Wave soldering technology
Heat control technology
(Nitrogen) Atmosphere control technology

■
■

■
■
■
■
■

■
■
■
■
■

Information equipment
Audio processing technology
Digital signal processing technology
Light modulation/demodulation technology
Acoustic technology
High-frequency technology
Radio technology
High-density mounting technology
Surround-sound technology

■
■
■
■
■
■
■
■
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PRODUCT REVIEW

Network monitoring /control system

～Supporting the electronics industry from materials to systems～
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Development, manufacture, and mar-
keting of materials, components, and 
finished products, including trans-
formers, LEDs, piezoelectric ceramics, 
and battery chargers, contributing to 
the supply of products in a wide range 
of markets, from household applianc-
es to industrial devices, medical 
instruments, and aerospace equip-
ment.

Development, manufacture, and mar-
keting of PCB materials, soldering 
materials for PCB components, and 
PCB soldering systems, contributing to 
the growth of various electronics 
equipment industries.

Electronic components

 Audio mixing console and wireless 
communication devices are all con-
tr ibuting to the growth of digital 
broadcasting. While communication 
equipment and systems are helping 
build a “ubiquitous network society,” 
wireless communication devices for 
railway systems, security-related 
instruments are providing safety, 
security, and comfort in everyday 
living.

Information equipment

Electronic chemicals/
FA systems

LED lighting

Vending-machine-related products

LED device

Board Light 910

Transformers

Reactors

Current sensors

AC adaptors

Audio transformers

Choke coils

Piezoelectric 
transformers

Thermal-links/Resistor assemblies 7 segments number indicator

Solder paste 
(for general consumers, automobiles, 
semiconductor packages)

Self assembling material
Flux

Solder resist 
(for general consumers, 
automobiles)

Solder resists for flexible PCBs

Reflow soldering system

Transparent insulation material

Selective soldering system

Black absorbing material 
& white reflective 
material for LEDs

Digital audio mixing console
“NT880” Digital wireless Microphone system

Digital audio mixing console 
“NT 660” Wireless microphones for railway use 

Digital wireless intercom system
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LED power supply

Power modules
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Contributing to the environment, green energy, and ecology
Tamura’s technology at work in a variety of �elds where our future 
is being created

Supporting people’s livelihoods and environment
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�e solder resist plays an impor-
tant role in maintaining insula-
tion performance by pro- tecting 
printed circuit boards (PCBs) 
from oxidation. Mindful that it 
serves as the face of  PCBs, 
Tamura is as attentive to the 
external appearance as the re- 
liability.

Automotive reactor
�e reactor is a key component for 
optimal voltage control in hybrid 
and electric cars. Our reactors ensure 
not only eco-friendly but also highly 
reliable and safe driving.

White reflective material
�ese materials are applied to the 
back surface of a solar power 
panel to increase the reflectivity 
of light, helping to improve power 
generation efficiency. �ey can 
be used as alternative to reflective sheeting and contribute to 
improving yield.

Self assembling material
� i s  n e w  j o i n t  m a t e r i a l  
simultaneously achieves metallic 
bonding and adhesion using 
thermo- set t ing  res in.  �is  
lead-free, VOC-free product is 
designed to have minimal environmental impact. Its 
capacity for low-temperature joining means that it also 
produces low CO2 emissions.

Large transformers and reactors
In large-scale wind or solar 
power generation systems 
and the like, large trans-
formers and reactors are 
core components—the 
former are used for voltage 
conversion, and the latter 
are for voltage control and noise removal. �ey contribute 
to energy saving and clean energy.

Thermal-links/Resistor assemblies
Metal-clad resistors

Our resistors are employed in a 
var iety  of  environmental ly  
friendly products such as electric 
cars. �ey prevent inrush current 
and the like from flowing into 
equipment to protect products 
from trouble.

Automotive

Smart phone
      Tablet PC

Wind power
            generation

Solar power
          generation

Air 
conditioner

Power conditioner

Coils are components for 
reduc ing  no i se  o f  ca r  
electronic components and 
improving their energy 
efficiency. �ey support the 
s a f e t y,  s e c u r i t y,  a n d  
eco-friendliness of cars.

Black absorbing material
�ese materials are applied 
to a surface of a printed 
circuit board or a film to 
accentuate LED light. �ey 
can meet design require-
ments such as covering and 
hiding wiring.

Transparent insulation material
�e transparent insulation 
materials are for touch panel 
LCDs used for smartphones, 
tablet PCs, and the like. �ey 
are compatible with both 
o r g a n i c  a n d  i n o r g a n i c  
substances while available as a 

printing type or an inkjet type. �ey should help to reduce 
manufacturing processes and costs.

Self assembling material
�is new joint material  
simultaneously achieves 
me t a l l i c  bond in g  a nd  
adhesion using thermo- 
setting resin. �is lead-free, 
VOC-free product is designed 
to have minimal environ-

mental impact. Its capacity for low-temperature joining 
means that it also produces low CO2 emissions.

Coils

Information equipmentElectronic chemicals/FA systemsElectronic components

Solder resist

LED Lighting

LED power supply
LED power supply for 
outdoor use such as facility 
i l lumination and road 
illumination. Designed to 
achieve high efficiency and 

high power factor and equipped with multi-stage optical 
modulation function, the product can realize the indus-
try’s top level of energy saving illumination. 

�e thermal-links are 
incorporated in various 
e l ec t r i c  app l i ance s .  
W h e n  d e t e c t i n g  a  
specified temperature, 

they break and completely interrupt electric circuits to 
prevent abnormalities in equipment.

In order to make effective use of 
natural energy, it is necessary to 
monitor electrical current in equip-
ment with a high degree of accuracy. 
Our product line, which is broad in 
terms of current range and accuracy 
range, contributes to creation, 
storage, and saving of energy.

High-efficiency DC converter 
functions are packaged. �e 
modules allow you to easily 
des ign high-per formance 
power supply (high-efficiency, 
low-standby-power, quiet, and 
small) best suited for your 
product.

Current sensors

Reactors are core components 
for voltage control and noise 
removal for power condition-
ers, air conditioners, and the 
like. �ey contribute to energy 
saving and clean energy.

We have developed 
s o l d e r  p a s t e  b y  
making solder alloy 
powder and blend-
ing it with flux. Pro-
ducts with a wide variety of metal compositions are 
available in an effort to respond to customers’ needs.

Power modules

Reactors

Thermal-links

Solder paste



�e components  for  
converting voltage for 
rail vehicles support the 
h igh  re l i ab i l i t y  and  
safety of railroads even 
under severe conditions.

Wireless microphone system
Our products are used in 
stations of the JR Group, 
pr ivate  ra i l roads ,  and 
subways for departure and 
arrival announcement, 
emergency contact, and 

remote control of departure bell, etc. to support the safety, 
security, and punctuality of train operation.

Our  p roduc t  l ine  
ranges from product 
selection buttons that 
have a 70% share to 
price display units, 

which are key components of a vending machine. LED 
lighting has about one eighth the power consumption of 
fluorescent lighting, contributing to energy saving.

In robots, machine 
tools, and the like, 
t r a n s f o r m e r s  a n d  
r e a c t o r s  a r e  c o r e  
component s—the  
former are used for 
voltage conversion, 

and the latter are for voltage control and noise removal. 
Our products contribute to achieving the high performance 
and reliability of equipment.

LED dot matrices are 
used to display charac-
ters. Our products serve 
w e l l  a s  a  t o o l  t o  
provide various kinds 
of information, such 
a s  d e s t i n a t i o n  i n  
stations or buses.

�e lens effect produced by 
our proprietary optical design 
allows fabrication of a thinner 
and smooth light-emitting 
surface. Our products have a 
large share by helping to 
manufacture  energy  and 
space-saving, long-life beauti-
ful signs.

Signboards

Advertisement LED lighting

LED products for vending machines

Railroad transformers

Transformers and reactors

Solder resist
�e solder resist plays an important 
role in maintaining insulation perfor-
mance by protecting printed circuit 
boards (PCBs) from oxidation. Mindful 
that it serves as the face of PCBs, 
Tamura is as attentive to the external 
appearance as the re- liability.

Driving sources for electrical 
products are current and voltage. 
Current fluctuation, in particular, 
is a key consideration for stable 
equipment operation. Our current 
sensors are used in industrial 
equipment, such as robots, to 

support accurate and stable operation.

IN

OUT

Mounting line

Industrial robot

Artificial satellite

Train

Station

Office

Flux
Flux is the keystone of 
Tamura’ s materials deve-
lopment. By chemically 
removing oxide film from 
the metal surface to be 
soldered,  flux ensures 
superior wettability and 
spreadability for solderable 
metals.

�e use of resonance phenome-
non of piezoelectric ceramics 
allows efficient generation of 
high voltage. Our products are 
used for printing voltage for 
laser printers to contribute to 
energy saving.

Our AC adaptors  
supply stable power 
to optical network 
units (ONU). �eir 
high resistance to 
exogenous noise due 
to thunder and other causes provide support for communi-
cation lifelines such as the Internet and telephones. ONU

Our technological contributions are reliable, highly functional, 
and e�cient Tamura’s technologies sustain our lives behind the scenes 

Supporting society and industry

Piezoelectric transformers

Current sensors

Solder paste

Reflow soldering 
system

Wave soldering 
system

�e soldering system is essential to PCB assembly process. As 
a pioneer of lead-free soldering systems, Tamura will 
continue to promote energy efficiency and environmental 
friendliness.

Soldering system

Transformers and coils
 for aerospace use

AC adaptors

As the only domestic manu-
facturer that has obtained 
ce r t ifica t ion  f rom Japan  
Aerospace Exploration Agency 
(JAXA) for the standards of 
transformers and reactors for 
power systems, we develop, 
p r o d u c e ,  a n d  s u p p l y  
transformer and coil products 
for onboard use on satellites and their launching vehicles.
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We have developed 
s o l d e r  p a s t e  b y  
making solder alloy 
powder and blend-
ing it with flux. Pro-
ducts with a wide variety of metal compositions are 
available in an effort to respond to customers’ needs.

Laser printer
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The development of each and every employee sustains the 
growth of the Tamura Group. We strive to create workplaces 
that promote employee self-fulfillment, encouraging them to 
place value on partnership, personal growth, the courage to 
innovate, and individuality, as well as to make the most of 
their abilities.

To earn the favor and trust of the local community, we show 
respect for the history, customs, and culture of each country 
or region and undertake social contribution activities in close 
association with the community. We also seek to contribute 
to local development, attaching importance to commu- 
nication.

Frameworks for cooperation with business partners are vital 
when social and environmental effects of our business 
activities are taken into consideration. In addition to en- 
gagement in fair and honest business dealings, we promote 
CSR procurement and green procurement as a way to 
incorporate social and environmental considerations into the 
supply chain management.

The reason for the Group’s existence; 
the overriding concept

Basic management policy and 
publicly declared attainment targets

Standards of thought and action 
to be observed constantly by 
executives and employees alike

We strive to achieve business management that will 
generate profit for shareholders and investors and meet their 
expectations, and endeavor to disclose information in an 
appropriate and t imely manner to ensure accurate 
representation of the Group’s corporate activities.

We endeavor to understand the needs of our customers so 
that we can continually supply products and services that 
will earn their trust and give them satisfaction in such 
aspects as quality and safety. We also provide products and 
services with high social value, for example, in terms of 
welfare or environmental preservation, which will contribute 
both to the development of our customers and to the 
creation of a sustainable society.

Tamura’s founding spirit of “Supplying customers with the world’s best products” is expressed in the phrase “the one and only company,” upheld as the corporate 
slogan representing Tamura’s management philosophy. In January 2007, the Tamura Group Code of Conduct was instituted to outline the standards of thought and 
action to be adhered to in day-to-day activities that are envisioned in the Tamura Group Mission guidelines.

We believe that CSR (the corporate social responsibility) of the Tamura Group is to achieve the 
Mission Statement (P.2) through our business activities. To this end, we are actively promoting 
CSR, as we recognize the importance of each and every employee understanding the concept 
and acting accordingly.

Tamura’s mission is to be “your one and only company”

Seventeen Aspects of the 
Tamura Group Code of Conduct

Corporate Slogan

Tamura Group Mission

1. Ensuring Customer Trust and Satisfaction
2. Acquiring the Trust of All Shareholders and Stakeholders 

in our Business Activities
3. Respecting Basic Human Rights
4. Safe and Healthy Workplace Environment
5. Free Competition and Fair Trade
6. Prohibition Against Insider Trading
7. Prohibition Against Inappropriate Entertainment or Gifts
8. Prohibition of Inappropriate Transactions with and 

Inappropriate Political Contributions to Public Bodies
9. Compliance with Laws and Regulations Regarding Import 

and Export Controls for Security
10. Creation, Protection and Use of Intellectual Property 

Rights and Know-How
11. Prohibition of Participation in Antisocial Behavior
12. Prohibition Against Competition or Conflict of Interest
13. Appropriate and Timely Disclosure of Information
14. Appropriate Protection and Handling of Information 

(Corporate Information, Private Information, etc.)
15. Preservation of Company Assets
16. Respect for the Global Environment
17. Cooperation with the International Community and 

Co-existence with Local Communities

Main stakeholders of Tamura Group

Global environment

Business 
partner

Shareholder/
investor Customer

Employee

Local 
community

International
community

Shareholder/
investor

Local 
community
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　TAMURA CORPORATION HEAD OFFICE/TOKYO FACTORY

　Offices and Factories
　　SAKADO FACTORY
　　OSAKA SALES OFFICE
　　NAGOYA SALES OFFICE
　Affiliated Companies - Japan
　　KOHA CO.,LTD
　　WAKAYANAGI TAMURA CORPORATION
　　KOHA CO.,LTD.Hamamatsu Plant
　Affiliated Companies - Overseas
　　TAMURA SEIKO ELECTRONICS(CHANG SHU)CO.,LTD.
　　HEFEI ECRIEE-TAMURA ELECTRIC CO.,LTD.
　　TAMURA ELECTRONICS(S.Z.)CO.,LTD.
　　TAMURA ELECTRONICS(HUI ZHOU)CO.,LTD.
　　ANZEN DENGU(HUI ZHOU)CO.,LTD.
　　TAMURA POWER TECHNOLOGY CO.,LTD.
　　TAMURA ELECTRONICS(M)SDN.BHD.
　　OP-SEED CO.,(BD)LTD.
 　　TAMURA ELCOMPONICS TECHNOLOGIES PVT.LTD.
　　TAMURA EUROPE LIMITED
　　TAMURA EUROPE LIMITED o.s.(CZECH Branch)
　　TAMURA CORPORATION OF AMERICA
 　　TAMURA POWER TECHNOLOGIES DE MEXICO,S.A.DE C.V.


Electronic Components

Electronic Chemicals / FA Systems Information Equipment

Regional Headquarters / Sales and Services / Others





　　TELEPART-TAMURA INDUSTRIA E COMERCIO LTDA.
　　Industria Sul Brazil de Transformadores Ltda.
　　Indusul Industria de Transformadores Ltda.
　　EARTH TAMURA ELECTRONIC (MYANMAR) CO., LTD.
　　TAMURA MAGNETIC ENGINEERING S.R.L.

＜ Electronic Chemicals ＞
　Offices and Factories
　　IRUMA FACTORY
　　KODAMA FACTORY
　　OSAKA SALES OFFICE
　　NAGOYA SALES OFFICE
　Affiliated Companies - Overseas
　　TAMURA CHEMICAL KOREA CO.,LTD.
　　SHANGHAI XIANGLE TAMURA ELECTRO CHEMICAL INDUSTRY CO.,LTD.
　　TAMURA ELECTRONIC MATERIAL(TIANJIN) CO.,LTD.
　　TAMURA KAKEN(DONGGUAN)LTD.
　　TAMURA KAKEN TECH CO.,LTD.
　　TAMURA KAKEN(M)SDN.BHD.
　　TAMURA KAKEN(U.K.)LTD.
　　TAMURA KAKEN CORP.,U.S.A.
＜ FA Systems ＞
　Offices and Factories
　　SAYAMA FACTORY









































　　OSAKA SALES OFFICE
　　NAGOYA SALES OFFICE
　　FUKUOKA SERVICE OFFICE
　Affiliated Companies - Overseas
　　TAMURA FA SYSTEM (SUZHOU) CORPORATION
　
　Offices and Factories
　　TOKYO FACTORY
　　WEST JAPAN SALES OFFICE
　　KOREA LIAISON OFFICE
　Affiliated Companies - Japan
　　AIZU TAMURA CORPORATION
　Affiliated Companies - Overseas
　　TAMURA CORPORATION OF CHINA LIMITED （Beijing Representative Office）

　Affiliated Companies - Japan
　　TAMURA DISTRIBUTION CENTER INC.
　Affiliated Companies - Overseas
　　TAMURA CORPORATION OF KOREA
　　TAMURA CORPORATION OF CHINA LIMITED
　　TAMURA CORPORATION OF HONG KONG LIMITED
　　TAMURA CORPORATION (THAILAND) CO., LTD.
　　TAMURA CORPORATION SINGAPORE PTE.LTD.
　　TAMURA CORPORATION VIETNAM CO., LTD.
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Offices and Factories/Affiliated Companies as of July 1, 2015
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�Report Page
The activities reported in the “TAMURA CORPORATION REPORT 2015” are available on the following 
Website: http://www.tamura-ss.co.jp/en/csr/index.html
All activities, with some exceptions, are reported.
For items marked with an asterisk (*), planned indices and actual results are reported.
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Achievement of 100% or higher less than 80%80 - 100%

Self-assessment Criteria

The Tamura Group is promoting corporate social responsibility (CSR) activities, as listed below.

Main Initiatives and Results in FY2014 and Plans     for FY2015

Report page
Self 

assessment
Main 

stakeholderIssue/Theme Main activities planned for FY2014 Results of main activities in FY2014 Main activities planned for FY2015Area of 
activity

C
S
R

R
E
P
O
R
T

(General)

Risk 
management

Information 
management

Human rights / 
Labor

Environment / 
Quality

Social 
contribution

Others

Compliance / 
Corporate 

ethics

Employee

Employee

Employee

Shareholder/
investor,
Employee

Employee,
International 
community

Customer,
Business partner,

Employee

Customer,
Local community,

International 
community,
Employee

Local community,
Employee

Employee,
International 
community

Employee,
International 
community

Business partner,
International 
community

Elimination of CSR risk
Enrichment of CSR education

Strengthening of risk management

Reinforcement of data protection program
More timely and appropriate disclosure of 
corporate information

Further increased customer satisfaction 
Increased green procurement

Promotion of group-wide integrated ISO 14001 
certification
Promotion of energy and resource savings
Reduction in use of substances with environment 
load
Offering eco-design products

Continuous social contribution activities
Coexistence with community and volunteer 
activities
Promotion of cultural, arts, and sports 
activities

Dissemination of UN Global Compact 
activities

ISO26000 compliance

CSR promotion in the supply chain

Communication of management philosophy 
and “Tamura Group Code of Conduct”
Promotion of compliance with laws and 
regulations
Enhancement of compliance education

Enrichment of internal employee education
Establishment of fair and impartial evaluation 
system
Activation of internal communications

【Quality】

【Environment】

Promotion of education for dissemination of corporate 
philosophy and the “Tamura Group Code of Conduct”
Promotion of compliance education

Periodic/occasional review of BCP documents
Well-planned preparation of stockpiles at individual business sites
Implementation of emergency drills

Continuous provision of overseas training
Enrichment of healthcare
Internal inspections for safety and health
Response to conflict minerals issues

Reinforcement of the information protection system
Timely and appropriate corporate information disclosure 
on Website

Quality improvement awareness building activities during the quality 
month
Hosting of the Tamura Group Quality Promotion Conference
Update of green procurement standards
Strengthening of management of chemical substances in products

Increased ratio of eco-design product sales to total sales
Premier eco-design products: 17%
(General eco-design products: 62%)
Reduction of substances with environmental load: 64% reduction 
in basic unit vs. FY2005
Reduction of power consumption: 5% reduction vs. FY2005
Compliance with environmental laws and regulations

Donation activities
Hosting of Monozukuri (manufacturing) school
Sports promotion
Internship and job experience programs 
Co-existence with the community, volunteer activities
Promotion of Eco-cap Campaign
Promotion of used stamp collection
Promotion of supporting UNICEF by collecting foreign coins

Dissemination using the “CSR Information Site”

Communication of “Tamura Group Code of Conduct”

Promotion of general knowledge regarding non-usage of 
conflict minerals
Promotion of CSR procurement
Promotion of green procurement

Education of CSR (incl. compliance) in short-term 
training courses for management level personnel

Preparation and communication of “CSR 
Information Site-Practical Exercises”

Completion of preparation of “CSR Information
Site-Practical Exercises”

Completion of preparation of “CSR Information
Site-Practical Exercises” Education for dissemination utilizing "CSR Information Site"

Education for dissemination utilizing "CSR Information Site"

Education for dissemination utilizing "CSR Information Site"
Preparation and communication of “CSR 
Information Site-Practical Exercises”

Timely and appropriate corporate information 
disclosure on Website

Global implementation of BCP in individual 
business segment
Implementation of evacuation drills and safety 
confirmation drills at domestic business sites

Training for managers at subsidiaries in 
China and Malaysia
Global implementation of evaluation system
Overseas training for young career employees
Labor management training and e-learning 
for managers
Periodic stress counseling sessions offered

Holding of Tamura Fair
Message sent by officers responsible for quality 
on the first day of the quality month
Hosting of the 8th Tamura Group Quality 
Promotion Conference

Ratio of eco-design product sales to total sales
Premier eco-design products: 17% [Target achieved]
(General eco-design products: 60% [Target not 
achieved])

Donation activities
Support activities conducted by Malaysian 
subsidiaries for victims of floods in the east 
coast of Malaysia
Hosting of Monozukuri (manufacturing) school 
(Wakayanagi Tamura also held it for the first time)
Support for sports activities
- Sponsorship of AS Elfin Saitama in Japan Women’s 

Football League
- Sponsorship of 2015 Nerima Kobushi Half Marathon

Survey of suppliers on their use of conflict minerals
Communication of revised "Procurement Guidelines" 
and promotion of conclusion of contracts, etc.
- Disuse of conflict minerals
- Elimination of antisocial forces

Education through compliance movie materials
Education on management philosophy at subsidiaries 
in China, Malaysia, Thailand, and Bangladesh

Preparation of stockpiles at domestic business sites
(Distribution of a disaster stockpile set to all employees, 
preparation of carts (called Rear Car in Japanese) at 
some business sites, etc.)

Implementation of traffic safety classes
Internal inspections for safety and health
(at business sites of Tamura corporation and others)
Survey of suppliers on their use of conflict minerals

Communication of revised "Green Procurement Standards"
Promotion of sharing of information on establishment, 
revision, and abolishment of laws and regulations for 
chemical substances in products

Reduction of substances with environmental load: 63% 
reduction [Target not achieved]
Reduction of power consumption: 4% reduction [Target 
not achieved]
No violations of environmental laws and regulations

Implementation of internship and job experience programs
Promotion of environment beautification activities near and 
around individual business sites
Promotion of Eco-cap Campaign
Promotion of used stamp collection
Promotion of supporting UNICEF by collecting foreign coins

WEB

WEB
page18

WEB*
page17-18 
(Part of the results 
described in the left 
column)

WEB

WEB*

WEB

WEB
page17

WEB
page17

WEB*
page19-20  

WEB

WEB

Promotion of education for dissemination of corporate 
philosophy and the “Tamura Group Code of Conduct”
Promotion of compliance education

Reinforcement of the information protection system
Timely and appropriate corporate information disclosure on 
Website

Periodic/occasional review of BCP documents
Well-planned preparation of stockpiles at individual 
business sites
Implementation of emergency drills

Continuous provision of overseas training
Enrichment of healthcare
Internal inspections for safety and health
Response to conflict minerals issues

Quality improvement awareness building activities during the quality 
month
Hosting of the Tamura Group Quality Promotion Conference
Update of green procurement standards
Strengthening of management of chemical substances in products

Ratio of eco-design product sales to total sales
Premier eco-design products: 17%
Reduction of substances with environmental load: 64% reduction in 
basic unit vs. FY2005
Reduction of power consumption: 7% reduction vs. FY2005
Compliance with environmental laws and regulations

Donation activities
Hosting of Monozukuri (manufacturing) school
Sports promotion
Internship and job experience programs
Co-existence with the community, volunteer activities
Promotion of Eco-cap Campaign
Promotion of used stamp collection
Promotion of supporting UNICEF by collecting foreign coins

Promotion of general knowledge regarding disuse of conflict 
minerals
Promotion of CSR procurement
Promotion of green procurement

Promotion of CSR procurement
Promotion of green procurement

Plans and 
Results of CSR 

Initiatives



On February 5th and 6th 2015, a private show titled “Tamura Fair - 
90th Anniversary Appreciation and the Future Beyond -” was held at 
Tokyo International Forum. It was held celebrating that the 
Company marked the 90th anniversary of its foundation on May 11, 
2014, and products and technologies that told a history of 90 years 
and looked toward future evolutions and changes were displayed. 
The fair was attended by approximately 1,400 guests from inside 
and outside Japan and was a large success with lots of favorable 
comments and many opportunities of business talks. We will work 
to develop them into actual 
b u s i n e s s e s  a n d  w i l l  
continue making efforts 
toward reaching a company 
with a 100-year history by 
upholding i t s  founding 
spirit of “Supplying cus-
tomers with the world’s best 
products.”

Through support for sports activities, we are enhancing our social con-
tribution to local communities. 

Tamura Corporation, since 2006, has been supporting as a Top Partner 
the AS Elfen Saitama that belongs to the Nadeshiko League of the 
Japan Women's Football League. Ranked eighth among the ten teams in 
the 2014 regular series, AS Elfen Saitama is practicing hard to improve 
its ranking in the 2015 season. Tamura's business site in Sayama City, 
Saitama Prefecture, houses a sports center. The sports center has been 
made available to local residents and has served as the practice ground 
for AS Elfen Saitama. Tamura also supports the activities, including 
football lessons, of the comprehensive community sport club run by the 
NPO that operates AS Elfen Saitama, the aim of which is to promote 
health and sports.

We gave special support to the 2015 Nerima Kobushi Half Marathon 
held on March 29, 2015. This event was held for the first time by 
Nerima Ward and other organizations, and was participated by approxi-
mately 5,000 runners. Around 10 Tamura Group members participated 
in the half marathon. As a local corporation headquartered within the 
ward, we set up a tent in Hikarigaoka Park, the event site, to promote the 
Tamura Group. Our group mascot “Quenu” cheered for runners as well, 
giving a big boost to the event. 

CSR activities involve the resolution of issues that need to be 
addressed, such as stakeholders’ demands, in daily business opera-
tions, while adhering to corporate ethics, laws, and regulations. For 
this purpose, it is important that every employee and director under-
stand CSR and implement it correctly. As an information source to 
understand the CSR activities of the Tamura Group, the “CSR 
Information Site” was initiated on the corporate network in 2011 
and has been utilized in introductory education on CSR. In FY2014, 
CSR-related risk issues that are or may be encountered in the course 
of daily business operations were identified, and the “CSR 
Information Site-Practical Exercises” was prepared in the Q&A 
form and released company-wide. With the objective of fulfilling 
corporate social responsibility, continued efforts will be made to 
disseminate and promote CSR activities by also using “Practical 
Exercises.”

On September 21, 2014, Wakayanagi Tamura Corporation (Kurihara 
City, Miyagi Prefecture), which produces products such as power 
supply transformers and reactors, participated in “Job Kids Smile 
Town Kurihara 2014,” an event held at Tohoku Polytechnic College 
in the city to provide work experience. At the manufacturing experi-
ence booth set up by the company, Tamura engineers skilled in 
soldering guided elementary school students in manufacturing a 
radio and a metal detector. All participants felt the joy of manufac-
turing and playing with something they manufactured: they enjoyed 
listening to the radio they had 
completed and playing in the 
treasure-hunting area using the 
metal detector they had assem-
bled. This was Tamura’ s first 
attempt of its kind, but in the 
future, we will continue similar 
efforts in cooperation with the 
local community where we 
operate. 

Since 2008, Tamura Corporation has given manufacturing classes at 
elementary schools and similar educational institutions in the local 
community where it operates. On December 13, 2014, the company 
held a manufacturing class, the seventh in its series, at the Sakado 
City Nissai Area Exchange Center in Saitama Prefecture, and 15 
elementary school students participated in the class. Participants 
manufactured a radio, an apparatus associated with the founding of 
the company, and a team of engineers mainly from the Sakado 
Factory, which is located in the 
city, guided the participants in 
the soldering process. We will 
continue these initiatives so 
that we can convey the joy of 
manufacturing to children in 
t h e  c o m m u n i t y  w h e r e  i t  
c o n d u c t s  m a n u f a c t u r i n g  
through exchanges with them. 
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Volunteer activities

Support supplies provided to affected areas

Tamura Corporation’s 90th Anniversary Event 
“Tamura Fair - 90th Anniversary Appreciation 
  and the Future Beyond -”

Release of “CSR Information 
Site-Practical Exercises”

Monodukuri School (Manufacturing Class)

Support for Victims of Floods 
in the East Coast of Malaysia

Sponsoring AS Elfin Saitama in 
Japan Women’s Football League

Support for sports activities

With the aim to promote the CSR efforts in the entire supply chain, 
the Tamura Group has established the “Tamura Group Procurement 
Guidelines” and asks its business partners for their understanding 
and cooperation.
In order to reflect recent societal demands, the Guidelines were 
revised at the end of March 2014, where “Promotion of Socially 
Responsible Procurement,” “Promotion of Green Procurement,” 
“Promotion of the Disuse of Conflict Minerals,” and “Formulation 
of a Business Continuity Plan” were specified, and “Prohibition of 
Participation in Antisocial Behavior” was added as a new principle. 
Our business partners were notified of the revision of the Guidelines 
in FY2014, and were asked to cooperate by signing a memorandum 
or an agreement. We will continuously promote our CSR activities 
through the supply chain in a united way with all of our business 
partners.

Tamura Electronics 
(Malaysia) provided 
support supplies to 
victims of the floods 
that occurred in the 
east coast of Malaysia 
in December 2014, 
and  i t s  employees  
worked as volunteers 
to help them. 
The support supplies 
consis ted  of  i tems 
d o n a t e d  b y  t h e  
company and employ-
ees in good faith, and 
approximately 80 cor-
rugated  cardboard  
boxes of water, food, 
clothing, and other 
i tems,  which were  
worth RM2,000, were 
sent to affected areas. 
In addition, a total of 
14 volunteer employ-
ees went to affected 
areas twice to help 
recovery and other 
efforts. 

Supporting affected areas through volunteer activities was a precious 
expereince to me. I learned that there is more I can do. In the future, 
I will continuue to participate in social contribution activities (Mr. 
Marzuki, Purchasing).

Promotion of CSR-based Procurement 
in the Entire Supply Chain

Sponsoring 2015 Nerima Kobushi Half Marathon

Tamura Corporation

Opinion of an employee who participated 
in volunteer activities

“New Technology” looking toward future evolutions and changes

New major products were 
introduced categorized into the 
following six �elds:
“Human Life”
“Energy”
“ICT”
“Automotive”
“Industrial”
“Aerospace”

“Legacy Tunnel” showing 90 years 
of the Company using displays and 
screen images

Wakayanagi Tamura Corporation

* For details of “Promotion of CSR-based Procurement,” “Promotion of Green 
Procurement,” and “Our Initiatives for Issues of Conflict Minerals,” please visit the 
following website: http://www.tamura-ss.co.jp/en/csr/c_report/contribution.html

Human Life Automotive

Energy Industrial

ICT Aerospace

　
CSR Topics in FY2014

Social 
Performance 
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INPUT Business activities OUTPUT
Procurement

Development

Manufacturing

Distribution

Customer

Electricity
Processed natural gas

Gasoline
Heavy oil
Diesel oil

Heating oil
Paper
Water

Chemical substances designated 
under the PRTR Law*

52,936MWh
65,000m3

237㎘
72㎘
142㎘

35,259t-CO2

357,000m3

1,842t

1,147t

249t

8㎘
10.39million  sheets

374,000ｍ3

148t

Integration of Environmental 
Management System

Environmental Management

The Tamura Group is doing its best to lessen environmental impact 
through ongoing improvement activities, thereby fulfilling social respon-
sibilities as well as contributing to the realization of a sustainable society.

The Tamura Group established a globally unified environmental 
management system in 2006 and had integrated 26 sites at 16 com-
panies by FY2014, the intent of which was to improve environmen-
tal performance and strengthen environmental governance of the 
Group as a whole.

The Tamura Group has taken the initiative in environmental 
protection by setting three common targets: “increasing the 
percentage sales of eco-design products,” “reducing substances with 
environmental load,” and “reducing power consumption,” which are 
the main measures specified in its environmental policy. Targets 
other than premier eco-design products were not achieved in 
FY2014.

Summary of the Tamura Group’s Environmental Performance

The Tamura Group has a quantitative grasp of environmental load generated through its business operations and is working to reduce 
environmental load in various aspects of its business activities through development of premier eco-design products as well as improvements 
in productivity and distribution efficiency. 

Summary of environmental performance in FY2014

�* We manage our factories overseas with the same criteria. This includes the figures for our factories overseas.

Tamura Group Environmental Targets, 
Performance, and Evaluation

Environmental Concept

Main Measures

Tamura Group Environmental Policy

The Tamura Group promotes the conservation of a biologically diverse 
global environment and conducts all of its business activities in 
harmony with the environment. These activities are based on the Group 
Mission Statement: "The Tamura Group offers an original range of 
products and services, highly regarded in the global electronics market, 
to satisfy the evolving needs of customers, employees and shareholders 
supporting the Group's growth."

The main focus of the Tamura Group's business is the design, 
development, production and servicing of electronic components, 
electro-chemical materials, soldering equipment and information 
equipment. Our environmental management system ensures the 
efficient use of resources, pollution prevention and compliance with 
regulations. We are also committed to continuously improving the 
management system and focus on the fol lowing activit ies for 
environmental protection:

1. The supply of eco-friendly products. 
2. Control and reduction of environmental burden materials. 
3. Promotion of energy conservation and saving resources.

FY2014 Targets and Performance of the Tamura Group

Environmental objectives Environmental targets
for FY2014

Achievements 
for FY2014

Environmental targets
for FY2015

Increase in percentage sales 
of eco-design products

Reduction of substances
with environmental load

Reduction of power consumption
(Reduction of CO2 emissions)

Percentage sales of
Premier eco-design products: 17%

(General eco-design products: 62%)

Chemical substances designated
under the PRTR Law*: 64% 

reduction in basic unit vs. FY2005

Reduction of power consumption:
5% reduction vs. FY2005

17%
(60%)

63% reduction

4% reduction

Percentage sales of 
premier eco-design product: 17%

Chemical substances designated
under the PRTR Law*: 64%

reduction in basic unit vs. FY2005

Reduction of power consumption:
7% reduction vs. FY2005

* PRTR: Pollutant Release and Transfer Register; a public registry on harmful chemical substance emissions into the environment that may have a potentially serious impact, as
             well as transfer of waste

CO2 emissions

Wastewater

Total waste 
generated

Recycling volume

Total disposal 
volume

Environmental Topics in FY2014
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New Premier Eco-design Products

The Tamura Group carries out the product environmental assessment in the development and design phase and while addressing the minimization of 
environmental impact, we will contribute to the global environment through development and offering of premier eco-design products. 

Ⅰ

Ⅱ

Ⅲ
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Koha co., ltd. has developed integrated LED light sources substitutable for high-
luminance halogen lamps.
As expected, the light sources feature long lifetime and high efficiency, which are 
typical of LEDs, and do not emit hot infrared light, 
unlike existing halogen lamps. In addition, their unique 
and excellent structures for heat dissipation allow 
high-density, large-current operation; therefore, they emit 
a large quantity of light despite using a small area, and 
can be substituted for halogen lamps, offering high 
luminance (two types: 1000W equivalent and 650W 
equivalent) that existing COB packages cannot achieve.

High-luminance LED modules alternative to halogen lamps

Shining Axis is an LED light source for thin double-sided sign boards. Koha’s original 
optical design allows the LED light source to be used in sign boards with a very small 
thickness (60 mm). Typically, thin double-sided sign boards use a light source with a 
light guide plate, and so they have low luminous efficacy and require high initial costs. 
Meanwhile, sign boards have been becoming thinner, and there is rapidly increasing 
demand for side-view type LED light sources that can respond to such market trend and 
can solve the problems with conventional light sources while ensuring uniform surface 
emission. Shining Axis, which uses special lenses developed by exploiting Koha’s 
original optical design, is a new LED light source that minimizes unevenness in light 
emission from thin sign boards and has a better splash proof design (IPx4) than existing 
products. Also, the combination of two product models provides flexibility for a wide 
range of sign boards with various sizes. We have also commercialized optional 
connection parts for easier installation by utilizing 
our long experience in the sign board market.

Lifetime Comparison

0 10,000 20,000 30,000 40,000（h）

40W 
fluorescent 
lamp

Shining Axis 
Type 200: 3.6W
Type 300: 5.4W

Lifetime is extended by about 4 times

40,000 hours*

Advertisement lighting: Shining Axis—light source module for 
thin double-sided sign boards

Power Consumption Comparison

0 200 400 800 1,000（W）600

Electrical consumption 
      is reduced to about 1/4230W

1,000W

CTW

Spike Blocker®

Spike

Input    220Vac   f:40KHz
Output 380Vdc/3.8KW

Clear

Typical 
halogen lamp

High-luminance 
LED modules

All industries have been stepping up their efforts for 
energy saving year by year. The CTW series is 
Tamura’s unique product developed as components 
for PFC (Power Factor Correction) circuits used to 
ensure energy saving in various devices. It features: 
1) Hybrid technology and optimized structure 
(contributing to saving energy and resources by 
combining different iron core materials to optimize 
their properties and by minimizing the use of 
materials other than electrical wire and iron cores, 
which are main materials); and 2) Spike Blocker® 
technology (contributing to saving energy and 
resources by minimizing spike noise (the figure on 
the right) to reduce the number of peripheral circuit 
components).

CTW series—high-efficiency, low-cost, 
high-performance reactors for PFC
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Conventional
products

Example of circuit operating current waveforms

Spike noise is signi�cantly reduced

*Ta = 25 ºC for 70% of initial luminous flux
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Information Equipment

Ordinary income
Net Income

*Net Sales Shown are for external Customers by business segment 
 (excludes internal net sales between different businesses).
*The amount of net sales for each fiscal year includes other operations
 (transportation, warehousing and insurance).

Composition of net sales by region (consolidated)

Number of employees by region (consolidated)

(as of March 31, 2015)

(FY2014)
(Millions of yen)
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37,985
(44%)

Total: 86,248
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* UN Global Compact 
Voluntary action guidelines proposed by the then United Nations 
Secretary-General Kofi Annan at the World Economic Forum in 
1999, and officially launched as a UN activity in the following 
year (2000), to “bring together the creative resources of private 
businesses to meet the wishes of the underprivileged and the 
needs of future generations.”

Tamura Group joins the 
“United Nations Global Compact”

1-19-43, Higashi-Oizumi, Nerima-ku, Tokyo
JAPAN 178-8511

Tamura’s mascot Quenu

＜English＞


